g

Facelime

EEEEEEEEEEEEEEEEEEEEEEEEEEEEEE



http://www.facetime.org.uk

Facelime

S

¥



http://www.facetime.org.uk

g

Facelime

go0




Facelime

After The Event

Even after the show has finished,

Conclusion

As great as it is to be active on every single

social network, you need to protect your

time. Don’t spread yourself too thin. Choose the social
network(s) that work best for what you want to achieve
and perfect that.

Thank People 0000000000 Understand that the customer journey and experience
Take to social media and thank everyone is crucial and regardless of whether you are having a

for engaging with you, entering your Email Marketing conversation with a potential customer on Twitter, or at
competition and for coming to visit you an event, you need to be able to deliver exactly what they

your work STILL continues!

on your stand. If people are tweeting ° All of the leads you captured at the event, as : are looking for.
directly at you, go back through your mentions and ® well as those who entered the competition ° . _ '
thank them individually. : should all go through your email marketing ()] If pe?'o'e are still enAgagmg with you after the e\{ent,
° o funnel. If you can analyse the results. Who ° Cpntlnue conversatpns and always follow up with every
° > opened the email and who clicked on one : single lead you acquire from a trade show or event.
Keep Sharing Images L4 of your links? If your current email provider °
: : : does not allow you to do this, look intoone ©©® ©® © © 666 6066660606660060606060606060000
Visuals are a great way to keep your audience engaged. ° that does such as Mailchimp. )
Even though the event has finished, keep sharing images ¢
or videos that were taken during and after the event ) Visit our website if you want more
such as picking competition winners. : Pick Up The Phone ° in-depth guides and helpful tips to make
: ° Aftor aralveina vour website your exhibiting activity a great success:
Don’t Let Business Slip Through Your Fingers : social me;a Ogr Zman data, : www.facetime.org.uk :
®  you will be able to see who has clicked on : Don't forget to follow us on twitter.
Have a strategy for following up leads. Prioritise by : links. These are the leads you pick up the . (@facetimeuk
importance and urgency, use the right method of : . °
contact for each urgent and important lead and repeat : ?L]Zr:: \E\?hzrrf;jjregaa|(;Zr:€rear::;|;2gvr:; : Or callus on: +44 (0)1442 285809
back what the prospect was interested in. : into play. o
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